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WAL-MART’S STALLED GLBT POLICIES

A Timeline of Wal-Mart’s Policies Regarding Gay, Lesbian, Bisexual
and Transgendered Employees

July 2003 - Wal-Mart expanded its workplace anti-discrimination policy to
include sexual orientation.’

January 2005 - Wal-Mart recognized same-sex couples as families when re-
quired to do so under state law.? However, Wal-Mart did not extend this recog-
nition beyond states where it was not legally required to do so.

August 2006 - Wal-Mart joined the Gay and Lesbian Chamber of Commerce
with Dee Breazeale serving on their corporate advisory committee.?

October 2006 - Dee Breazeale departed Wal-Mart under controversy. She was
known for leading the outreach effort to the GLBT community and pushing for
more inclusive sexual orientation and gender identity policies within the com-
pany.* Wal-Mart continued its partnership with the National Gay and Lesbian
Chamber of Commerce.

June 2007 - Wal-Mart retracts support for GLBT organizations in response to
conservative critics. Stating that Wal-Mart does not make contributions to “sup-
port or oppose highly controversial issues’, Wal-Mart discontinues contribu-
tions to GLBT groups.®

Remaining Problems

No Same-Sex Partnership Benefits

Wal-Mart remains one of the few national retailers that do not extend health care
and other benefits to same-sex domestic partners. Wal-Mart’s major competi-
tors including Target, Best Buy, Costco, Federated Department Stores (Macy'’s),
Walgreen'’s and Sears Holding Corporation (Sears/K-Mart) all offer domestic part-
nership benefits.6

No Transgender Non-Discrimination Policy

Wal-Mart has yet to expand its non-discrimination policy to include gender iden-
tity.” Transgender individuals frequently face violence, harassment and termi-
nation on the job and are one of the most frequent targets of discrimination
currently in the United States. Lack of a clearly stated non-discrimination policy
including gender identity potentially creates a hostile work environment where-




by other types of discrimination and harassment are tolerated.
Many other major retailers including Costco, Walgreens, Best
Buy, Staples, Borders and Sears Holding Corporation (Sears/
K-Mart) have non-discrimination policies that include gender
identity. In addition, Wal-Mart does not include gender iden-
tity in its diversity training.2 Wal-Mart'’s lack of clear policies
regarding transgender individuals may also lead to a violation
of non-discrimination laws in states that have protections in
place regarding gender identity, including California, New
York, and lllinois.’

No Corporate Leadership

While Wal-Mart is the largest corporation in America, they
have yet to reach the same standards regarding GLBT issues
as its competitors and the majority of the Fortune 500. Currently, 388 Fortune
500 companies offer domestic partnership benefits and 138 of the Fortune 500,
including Microsoft, IBM, Sears Holding Corporation, Best Buy, Walgreens and
Coca-Cola have taken a leadership position by having comprehensive GLBT poli-
cies in place.’ These policies include providing domestic partnership benefits,
having comprehensive discrimination policies, and including diversity training
for both sexual orientation and gender identity. Thus far, Wal-Mart’s policies to-
ward the GLBT community lack substance and it has yet to provide its employ-
ees and potential employees with a truly inclusive workplace. Wal-Mart has a 65
rating out of 100 on the Human Rights Campaign’s Corporate Equality Index, so
there is significant room for improvement." Wal-Mart once again fails to lead
— this time on an issue which would create a more tolerant and inclusive work-
place throughout America.
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